
LRQA LINPAC Allibert PAS 2050 Podcast Series, Episode 1 Transcript
Welcome to the LRQA Business Assurance Climate Change Podcast Series. This podcast is part of the LRQA LINPAC Allibert PAS 2050 Case Study. LINPAC Allibert is the first organisation in Europe to have the carbon footprint of a specific product independently verified against the PAS 2050 scheme.  Our interviewees are Danilo Oliynik, LINPAC Allibert’s commercial director and Simon Mendes, Marketing Manager for LINPAC Allibert. 
MIKE CHAMBERS:
Danilo Oliynik talked about the importance to customers of being the first European organisation to meet the requirements of PAS 2050
DANILO OLIYNIK:
Being first is always a nice place on the podium to take. It really means that we’re able to help our key customers, notably the big retailers, to achieve the targets that they have set themselves for reducing their carbon footprint. I think it demonstrates a commitment that becomes very tangible and real. Our major customers have, many of them have got objectives for reducing their carbon footprint, and we’re now perfectly placed to introduce some science and some objectivity to bringing absolute measures to what they’re achieving. 
MIKE CHAMBERS:
Simon Mendes talked about how LINPAC got started with measuring their product carbon footprint
SIMON MENDES:
In 2007, we started producing our own internal environmental standards. We were benchmarking ourselves on how we performed internally, and what we could do to improve our green agenda internally. At the same time, the supermarket companies, the major grocery distributors, were also making big commitments themselves. That led us to think about measuring a life cycle assessment of produce trays in use “a cradle to grave analysis.” From the raw material being manufactured to the processing of the plastic into the produce tray, delivery to customer, its full life cycle, and end of life disposal/ recycling.

MIKE CHAMBERS:
Simon talked about the reusable plastic trays that LINPAC chose for the PAS 2050 project
SIMON MENDES:
To tell you a bit more about the trays themselves, they are the standard produce tray you regularly see in supermarkets and they’re used for the distribution of fresh fruit and vegetables from grower through to distribution centre and obviously to the supermarket shelves. That’s all included within the carbon footprint assessment, along with the return trip to the distribution centre, and washing and back to the supplier, and that, if you like, that cycle repeated over a five year period. 

MIKE CHAMBERS:
Simon talks about the LINPAC selection of PAS 2050

SIMON MENDES:
The reason we have chosen PAS 2050 at this time, is because it simply hasn’t been available in the past. Previously life cycle assessments were more of a benchmarking exercise, so a company was benchmarking where they were at a given time and measuring their improvement over time. But you were unable to compare like with like, so you couldn’t compare one company to another. PAS 2050 changes that in that it’s very prescriptive; so our carbon footprint for returnable transit packaging can be compared directly to other medium and other forms of packaging. 
MIKE CHAMBERS: 
Simon talked about key learnings for LINPAC during the PAS 2050 process
SIMON MENDES:
First of all, internally, it does serve from an internal point of view as a benchmarking exercise, and obviously, we have noticed areas within our own manufacturing and supply chain that could potentially be improved in the future. The big message though, is what it means externally, what it means for our customers, and many of them have made commitments to their own carbon footprint. 
MIKE CHAMBERS:
Simon talked about the confidence that independent verification brings to an organisation’s carbon footprint claims
SIMON MENDES:
It’s important that our customers have the correct information and have confidence in that. The importance of external independent verification is that it gives our customers confidence in the accuracy of the figures we are presenting to them. By being independently verified by LRQA, we have provided our customers with just that guarantee. 
MIKE CHAMBERS:
Simon also talked about the facts regarding plastic versus disposable packaging
SIMON MENDES:
Yes I agree, it’s a commonly held belief that plastic is, can be seen as the bad boy environmentally, but that’s far from the case. Disposable packaging is used just once and thrown away, so for each trip (Ends 0:33 with “trip”) (Starts 0:34 with “a packaging”) a packaging product has to be manufactured, it lasts one trip and at the end of that trip, it’s collected and then either recycled or disposed of. Obviously the recycling has a carbon footprint element all of its own. The advantage of plastic is it’s durable and will last for years, many years, one product performing many return trips. In the study we’ve said ninety-two return trips. Because it’s only manufactured the once and at the end of its working life collected, and again it can be 100% recycled, the carbon footprint is significantly lower.

MIKE CHAMBERS:
Simon also shared some advice for organisations looking to measure their product carbon footprint.
SIMON MENDES:
Find somebody who knows what they’re talking about, a consultancy who has obviously got a pedigree and have been through the process before and obviously in that instance we chose Sustain. 
Thank you for listening to the latest episode of the LRQA Business Assurance Podcast Series. For more LRQA case studies on the tangible benefits of independent management systems assurance, visit http://www.lrqa.com/our-clients .

For more information on Sustain, visit www.sustain.co.uk. To find out more about LINPAC Allibert, visit their website at www.linpac.com . Click the “our companies” link on the top navigation bar.

We welcome your input and feedback on this podcast or any other relevant topic. To share your views, click “add comment” at the bottom of any page at www.businessassurance.com.
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