BusinessAssurance.com “Business In The Community” Podcast  Transcript
Welcome to the www.BusinessAssurance.com climate change podcast series. My name is Neville Hobson.

In this episode, we hear from Michelle Brassell, Project Advisor at Business in the Community for Clubs that Count, a programme dedicated to helping sports organizations measure and improve their community and social investments.

Clubs that Count is one of many schemes run by Business in the Community, a unique movement of over 800 of the UK’s top companies committed to improving their positive impact on society.

Business in the Community is a not for profit organisation. We work with businesses to improve their positive impact in society, and we have been around for 25 years.

James Thellusson:
Tell us a little bit then about the clubs that count. What is it and how does it work?

Michelle Brassell:
Clubs that Count is a programme for professional sports clubs and it involves clubs taking part in an online survey, which we call the Clubs that Count tracker. That tracker asks clubs questions about how they are operating in their communities. What the business drivers for community activities are, how they are integrating responsible business, or corporate responsibility activities into the heart of their business. 

James Thellusson:
Is this a UK only scheme?

Michelle Brassell:
Clubs that Count has been running in the UK for two years now and we have had over fifty clubs participating over those two years. We are expanding into Europe and it is certainly modelled that European clubs can take part in it. 

James Thellusson:
What has climate change got to do with Sport?

Michelle Brassell:
Climate change is everybody business. I think in the sports industry in particular, the carbon footprint for sports can be huge if you consider the number, the vast numbers of fans that are travelling to and from stadia on a weekly basis. If you consider the lighting in the stadium and the water used to irrigate the pitch for example. As well as the amount of waste that’s generated on match day and a report that was done by Cardiff University on the FA Cup Final in 2004 had some staggering results, the report looked at the ecological footprint of that one game on one day, and the amount of waste, pure waste that was generated on that day was enough to cover 146 football pitches.

James Thellusson:
I suspect listeners would be really interested to find out some good examples of positive environmental social or workplace schemes.

Michelle Brassell:
I think in terms of the environment, if you look at Manchester City and the work that they are doing, half of their community activities, but also environmental concerns around sustainable communities, creating sustainable communities. Its quite an innovative approach to marry environment and community and some of the programmes that they are running, for example, food miles, all of the food that they buy in for their catering and conferencing, comes from a thirty mile radius within the club. Significantly reducing transport emissions. 

I think in terms of Rugby Union, Northampton Saints for example have a really good environmental programme that basically uses recycled water to irrigate their pitch and therefore it’s at zero cost when it comes to water use. 

I think FC Barcelona is a club that is looking at their environmental impact and looking at ways that they can reduce their waste use, transport emissions in terms of their fans travelling to and from the stadium, as well as recycling for example, and engaging their fans and local residents to support them in doing so. 

James Thellusson:
So, are the sports owners and indeed the sports people, are they taking this issue seriously?

Michelle Brassell:
I think this is a real area of growth and certainly an area of interest and there is increasing pressure on the sports industry to respond to climate change challenge. There are pockets of activity and certainly, with the recent publication of the EU White Paper on Sport, that recommends that sport should look at environmental management and reporting in the future. There is going to be more.

James Thellusson:
So you would see the pressure and the incentive to measure and report on their environmental impacts going up?

Michelle Brassell:
Yes, I think so and of course, environmental impact is an area that is more easy to manage and report on, more so than community for example. And of course, there are significant cost savings to be achieved. 

For example, if you look at the recent environmental campaign by Ipswich Town which was supported by and driven by their sponsor, their main sponsor being Eon, they set up an environmental marketing campaign to their fans and as a result of that they with the support of Eon, were able to carbon neutral which saved them a significant amount of money. But also, the mechanics of the partnership were such that if the club was successful in achieving a carbon neutral status, their sponsor would provide a certain amount of money into the transfer budget for the club, for that season. So, it’s a very clever marketing tool and it’s a fantastic way of developing that partnership. 

James Thellusson:
What would you advise businesses in the sports or leisure industry that are interested in finding out more about how to measure and manage their environmental impact?

Michelle Brassell:
I think they should first of all check out the business in the community website which is www.bitc.org.uk, where you can certainly find out more information about the sports and good case studies in this area. But also more broadly, what businesses in the UK and abroad are doing to tackle the climate change challenge. 

Business in the Community recently convened a group of over a thousand senior business leaders on May Day to talk about this; the challenges that businesses are facing in climate challenge, and responding to the climate change challenge. And they drew up a list of really good actions that businesses can take, pieces of advice and other organisations that businesses can be talking to. 

Neville Hobson:
You have been listening to a www.BusinessAssurance.com climate change podcast about Clubs that Count, a programme from Business In The Community. For further information on Clubs that Count, visit www.bitc.org.uk/clubsthatcount. For information about Business In The Community, visit www.bitc.org.uk.
To listen to or download any of the episodes from this podcast series, please visit www.businessassurance.com/climatechange.

This podcast has been brought to you by Lloyd’s Register Quality Assurance, LRQA. For more information on LRQA, visit www.lrqa.com.

The climate change section of www.BusinessAssurance.com also features a climate change blog, news on relevant topics, an extensive resources section, and a standards section as well as a global events calendar.

We welcome your input and feedback on this podcast or any other relevant topic. To share your views, simply add your comment on any page at www.businessassurance.com.
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